SEPTEMBER 13,2010 » MULTICHANNEL NEWS

byK.C. NEEL

WWW.MULTICHANNEL.COM

Special Report

2010 WICT TOUCHSTONE AWARDS

Honoring Cable’s Forward Thinkers

Cable-industry leaders attending this year’'s Women in Cable Telecommunications Leadership Conference will honor Brooke Johnson as its 2010
Woman of the Year and Veronica Sheehan as its 2010 Woman to Watch. The awards will be presented during WICT's Touchstones Luncheon on

Sept. 13 at the Hilton New York.

Johnson is president of Food Network and in charge of the entire food category at Scripps Networks Interactive. Sheehan serves as senior vice
president of network operations for Turner Entertainment Group and is responsible for leading technical, operational, administrative and finan-
cial activities for the Network Operations division.

The Woman of the Year award is bestowed upon a woman in cable media who has made increasingly significant contributions to her own
company and the overall cable telecommunications industry throughout her career.

The Woman to Watch is awarded to a woman in cable who shows tremendous promise for transforming the industry through her profession-

al accomplishments.

WOMAN OF THE YEAR

BROOKE JOHNSON

PRESIDENT, FOOD NETWORK
AND HEAD, FOOD CATEGORY

SCRIPPS NETWORKS INTERACTIVE

BROOKE JOHNSON WAS A BIT NERVOUS
when she decided to hit the offramp in
2000 to care for her young children. She
had carved a successful career, first in
broadcast and then at A&E Network.
When she felt it was time to re-enter the
work force, she longingly looked at Scripps
Networks as a place to land.

“I had admired Scripps from afar for
some time,” Johnson said. “I thought if I
could pick my perfect job, it would have
been as president of Food Network. But my
good friend Judy Girard already had that
job, so I put it out of my mind.”

In 2003, Scripps hired her as a consul-
tant and Girard soon tapped her to serve
full-time as senior vice president and gen-
eral manager of Food. Within four months,
Girard announced her retirement and
Johnson was elevated to her dream job as
president of Food Network.

Today, Johnson is in charge of the en-
tire food category at Scripps, including
Food Network, Cooking Channel, Food-
network.com, CookingChannelTV.com,
Food2.com and Recipezaar.com.

She is also responsible for the enterpris-
es division, the new-business and licensing
and merchandising arm of the company
that, among other things, sells a line of kitch-
enware exclusively through Kohl's stores.

She has also overseen the introduc-
tion or expansion of several high-profile
and popular Food Network shows, includ-
ing Paula’s Home Cooking, BBQ With Bob-
by Flay, Cupcake Wars, Emeril Live, Iron
Chef America and Worst Cooks In Ameri-
ca, among others. The January 2010 pre-
mieres of Super Chef Battle: An Iron Chef
America Event and Worst Cooks in Ameri-

ca combined to attract Food’s highest-ever
ratings and propelled it to become the ca-
ble’s most-watched network.

The transition of Fine Living Network
into The Cooking Channel, completed in
May, was seamless and very successful,
Scripps Networks Interactive CEO Ken
Lowe said. Johnson and her team were
able to convert all the FLN customers into
Cooking Channel subscribers, affirming
distributors’ faith in the new network and
its management, he said.

Johnson is also adept at launching suc-
cessful new shows and networks. Before
her stints at Food Network, she was in-
strumental in the launch of the Biogra-
phy Channel and proposed the original
concept for The History Channel. Before
that, she was program director for WABC-
TV in New York, where she launched The
Morning Show, and later relaunched it as
the nationally syndicated Live! With Regis
and Kathie Lee.

Johnson credits her staff with expand-
ing Food Network’s popularity with view-
ers and advertisers.

“We are fortunate to have a very strong
brand and I have some very great people

See JOHNSON on page 24

WOMAN TO WATCH

VERONICA SHEEHAN
SENIOR VP, NETWORK OPERATIONS
TURNER BROADCASTING SYSTEM

VERONICA SHEEHAN ALWAYS KNEW SHE
wanted to be in the television business.
What she hadn’t figured on was working
in the cable business.

In 1999, Sheehan was serving as direc-
tor of operations/division services for Na-
tional Video Center/Recording Studios
Inc. in New York. It was the largest all-dig-
ital facility in the country at that time. She
was happy with her job and loved the TV
industry.

Buta favor to a friend resulted in an in-
troduction to Dan Darling, Turner Broad-
casting System’s chief information officer,
and soon Sheehan was packing her bags
for Atlanta. She has worked at Time War-
ner Inc.-owned Turner ever since.

Sheehan currently serves as senior vice
president of network operations and is re-
sponsible for leading the broadcast op-
erations, engineering, traffic and media
management functions for Turner’s Net-
work Operations division, which includes
TBS, TNT, Cartoon Network, Turner Clas-
sic Movies, Boomerang, TruTV, NBA TV,
NBA TV International and Turner’s “TV
Everywhere” initiatives. And she still
works at the largest all-digital studio in
the facility in the country, Darling noted,
since Turner built its studio facilities a lit-
tle over a decade ago.

“We were building our new digital stu-
dios and we wanted to see what it might
look like,” Darling recalled. “Veronica
showed us around and I was instantly im-
pressed with not only the studios, but with
Veronica as well. She had and still has a
unique way of befriending and working
with people that caught my eye.

“Veronica’s communications skills
are what makes her so good at what she

does. She is open and honest. She has no
agendas and no secrets. She is open to ev-
eryone and everyone responds to that pos-
itively.”

Sheehan'’s goal, she said, is to make sure
all 500 staffers in her department under-
stand what their jobs are and why they
are important. Her relationship-building
skills come in very handy with this task,
Darling said.

“Too often, people know what they need
to do to do their job efficiently,” Sheehan
said. “But they don’t always understand
why their job is important. We always try
to explain the ‘why.” People want to take
pride in their jobs and they want to know
not only that they are important but also
why they are important.”

Sheehan'’s job description isn’t unusu-
al in the entertainment business, but her
responsibilities differ a bit from her peers,
she said. Rather than create silos for ad
traffic, engineering and programming li-
brary management, Turner chose to meld
them all together.

“By doing it this way, we have stream-
lined operations,” she said. “It’s just more
efficient that way. Network operations pro-

See SHEEHAN on page 24
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Consistently named one of the top 10 Best Places to Work in Cable, Scripps Networks is a proud supporter of WICT.
scrippsnetworks.com




