
About DIY Network
DIY Network, from the makers of HGTV and Food Network, is the go-to destination for rip-up, knock-out home 
improvement television. DIY Network’s programs and experts answer the most sought-after questions and offer creative 
projects for do-it-yourself enthusiasts. One of the fastest growing digital networks and currently in more than 53 million 
homes, DIY Network’s programming covers a broad range of categories, including home improvement and landscaping. 
The network’s award-winning Web site, www.DIYNetwork.com, is a leader in the Nielsen Online Home and Garden 
category and features multiple resources, including thousands of do-it-yourself home improvement projects, expert 
advice, how-to videos and images, and user-friendly reference guides with step-by-step instructions.
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Robyn Ulrich is the senior vice president of brand marketing and creative 
services for DIY Network. In this role, Ulrich oversees the network’s marketing 
and brand strategies and creative services, directing all branding campaigns, 
print and video design, and on-air promotion.  She works directly with the ad 
and affiliate sales marketing, digital and online, programming and research 
teams to communicate these strategies.  

Ulrich also leads the charge with DIY Network’s important branding campaigns, 
such as this year’s “The Dirtiest Network on Television” and 2008’s award-
winning “Nailed at 9” campaign.  In addition, she brings national attention to 
DIY Network’s brand presence by leading her team to garner numerous non-
family cross-network partnerships with organizations like the MLB Network, 

E! and NFL Network, as well as a long-standing magazine partner relationship with Hearst Publications.  
She’s also integral to the expansion of the brand into licensed consumer products.

Responsible for overseeing DIY Network’s on-air and off-channel consumer brand voice,  some of her 
successful accomplishments include: managing the network’s 2006 marketing strategies into its first 
ratings year, including the 2007 launch of television’s first-ever interactive homebuilding series, Blog Cabin; 
spearheading an award-winning national public affairs partnership with Habitat for Humanity International 
since 2002; and developing DIY Network’s first-ever strategic consumer campaign and largest consumer 
promotion, Best Built Home (2002-04).  In addition to her existing duties for DIY Network, Ulrich oversaw 
the marketing and public relations strategies for Fine Living Network from 2006 to 2008.
 
Ulrich joined HGTV in 1994 as the new media director for the soon-to-launch cable network. In that role 
she launched the network’s website, HGTV.com; a viewer services department; HGTV Ideas magazine; 
and eventually, DIYnetwork.com. Over the years Ulrich has served in several executive marketing positions, 
including a stint as vice president of marketing for Scripps Networks, during which she was responsible for 
the blending of marketing groups across all of the company’s cable networks.
 
Prior to her tenure with Scripps Networks, Ulrich worked for various other companies in both marketing and 
graphic design. She is a member of CTAM and Women in Cable Telecommunications (WICT). Ulrich is a 
Betsy Magness Leadership Institute Fellow, a prestigious award for women within the cable industry. She 
attended the E.W. Scripps Leadership Institute and received the E.W. Scripps President’s Award. 

Ulrich sits on the Historic Tennessee Theatre Foundation Board and is also a member of the Knoxville 
Habitat for Humanity Board of Directors, serving as secretary on the executive team. She is a graduate 
of the University of Cincinnati with a bachelor’s degree in graphic design, and remains involved with her 
collegiate sorority as an active member of its alumnae association and advisory board. When she’s not 
defining key messages for the network and spearheading its marketing projects and sharing her expertise 
in the community, Ulrich stays busy with her husband and two children in Knoxville, Tenn. 


