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New Recipe: Scripps Nets plans to rebrand its FLN property as the Cooking Channel in 3Q10, a decision that Scripps Nets pres John Lansing said allows Scripps to capitalize on the burgeoning interest in food-related content and infuse the property with its core competency of niche programming. “This is a strategic decision to give our company a faster growth path through the use of that bandwidth,” Lansing told CFax , noting that FLN, currently in 55mln homes, is “just slightly too broad” to aggregate a large enough audience for sufficient monetization. 

Despite FLN’s financial challenges this year, Lansing said its ratings are up 30-40% YOY. 

Cooking Channel, meanwhile, will focus on giving foodies access to food info and cooking instruction while exploring food origins, culture and history—but shouldn’t be considered an overflow channel for Food Net, said Lansing. We absolutely “view it as a standalone property,” he said, adding that the net won’t be part of Food Net’s current carriage negotiations ( Cfax , 9/11) and is being pitched to MSOs and other ops as a key avenue to increasing audience appeal and local ad sales. 

Cooking also will more target women than Food, which skews slightly male due largely to increasing competition content. As for the ad market overall, Lansing noted an improving scatter market as company execs “continue to be optimists” about the direction of the overall ad market. Scripps reports 3Q earnings Nov 5.
